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Each cell in the matrix is associated with likelihoods of responding to or defaulting on a pre-approved credit card
o�er. This information can be translated into a pro�tability metric, such as net income, for each cell. Figure 2
demonstrates how this pro�tability information enters into selection strategy discussions about which areas of the
matrix to use in an acquisition campaign (such as direct mail). The lower-right corner of the matrix is usually the
target, as these are the potential cardholders least likely to default and most likely to respond to a direct mail o�er.

By using credit scoring models in your acquisition campaign, you can optimize your marketing expense to maximize
the return on investment for your credit card portfolio.
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Targeting the right
customer is an
important process
in developing a
credit card portfolio.
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www.capitalsvcs.com
https://www.facebook.com/capitalsvcs/
https://www.linkedin.com/company/capitalsvcs
https://www.youtube.com/channel/UCgenHGsLq9tkCPM40-bP9sg/featured



